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AXOR celebrates 25 years of design at Sleep + Eat 2018 

 Also, part of the Hansgrohe Group, hansgrohe will be showcasing a new innovative spray 

method designed to redefine the showering experience 

Sleep + Eat 2018 will unite Europe’s foremost designers, consultants, architects and emerging talent 

across hotels, restaurants and bars. The exhibition will open its doors, from 20-21 November, to reveal 

a conceptual playground that captures the industry’s creative spirit. At this year’s show, AXOR and 

hansgrohe, the two brands of the Hansgrohe Group, will again showcase a new experience in 

bathroom and kitchen design with ground-breaking innovations. Visitors are invited to stand H30. 

 AXOR: new product launches to celebrate 25 years of design individualisation 

 

For 25 years, AXOR has been a pioneer in the development and production of avant-garde design for 

luxury bathrooms and kitchens. To celebrate this milestone, the brand will be showcasing two new 

products at this year’s exhibition.  

 

On the stand, AXOR will be previewing a 

new 2019 shower range for the first time. 

With distinctive designs and a new 

revolutionary nozzle function, the 

exclusive reveal continues the brand 

legacy of design and innovation.  

 

AXOR will also be showcasing AXOR 

MyEdition, which was designed in 

collaboration with Phoenix Design. 

Conceived as an expression of 

personality, self-realisation and individual 

creativity, the new range features a variety of surface colours and patterns that enable the tap to be 

customised.  The product materials can be chosen from 15 AXOR FinishPlus special finishes and 

various interchangeable plate options, including two glass and four special materials: metal, wood, 
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marble and leather. Supporting the brand maxim of “Form follows Perfection”, the design is distinctive 

and recognisable – certain to be a highlight. 

 

hansgrohe:  PowderRain spray technology welcomes a new showering experience   

 
With its many award-winning innovations and designs, the premium brand hansgrohe shapes the flow 

of water in the kitchen and bathroom – spaces where people spend the time they treasure most.  

Inspired by nature, with warm and misty rain droplets in mind, PowderRain spray is designed to 

envelop the body in a gentle cocoon of water. With the advantage of micro spray technology, this new 

water method is designed to fall softly onto the skin without bouncing off. Beyond the physical 

sensation, it is also designed to be quieter than traditional showers, contributing to an overall 

experience of pure relaxation that indulges all the senses.  

The PowderRain spray is much finer than conventional shower jets; instead of one spray outlet per 

nozzle, this new water method has six fine openings that transform the spray into thousands of micro 

droplets. This elevates the sensation and reduces splashing, which demands less cleaning and is a 

great advantage for open showers. 

 

 

 

 

 

 

Jay Phillips, Director of Sales, Global Projects at the Hansgrohe Group explains, “The shower is 

one of the most important amenities in a hotel room, so we understand how much it contributes 

to a guest’s overall hotel stay. When developing new products, we prioritise customer experience, 

performance, ease-of-use and, of course, design. AXOR and hansgrohe taps and showers bring 

together functionality, comfort and aesthetic beauty. A combination that helps to create a new 

water experience”.   
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– END – 

Editors Notes 

• PowderRain was available to buy from June 2018 

• AXOR MyEdition was previewed in Salone Del Mobile 2018 and in the UK during Clerkenwell Design 
Week at the Water Studio, Hansgrohe’s London showroom. It will be available to buy in October 2018 

• The product plates can be chosen individually from 15 AXOR FinishPlus special finishes, two glass 
plates and four high-value materials. The materials include: Black Walnut, White Lasa Covelano Vena 
Oro Marble, Black Nero Marquina Marble and Grey Nappa Leather 

 

For further information: Please contact Susie at Hillgate by calling 020 7384 2476 or emailing 
hansgrohe@hillgatepr.co.uk. 
 
Find out more about the Hansgrohe Group and its brands AXOR and hansgrohe on:  
www.axor-design.com  
http://www.hansgrohe.co.uk/  
www.facebook.com/axor.design  
www.facebook.com/hansgrohe  
www.twitter.com/Hansgrohe_PR 
https://www.instagram.com/axordesign  
 

 
About the Hansgrohe Group 
With its brands, AXOR and hansgrohe, the Hansgrohe Group, based in Schiltach/Southern Germany, enjoys a 
reputation as a leader in innovation, quality and design within the bath and kitchen industry. The Hansgrohe Group 
brings form and function to water with taps, showerheads and shower systems. Dating back to 1901, the company 
history is marked by innovations such as the first hand-held shower. The company holds more than 16,000 active 
property rights. The Hansgrohe Group stands for long-lasting quality products. With 34 subsidiaries and 21 sales 
offices supplying products in more than 140 countries, the company is a reliable partner to its customers around the 
world. The Hansgrohe Group, its brands and products have won numerous awards, including more than 500 design 
prices since 1974. Sustainable production of resource-conserving products is central to the company’s business 
activities around the globe. The products of the Hansgrohe group are featured in projects around the world, such as 
the luxurious ocean liner Queen Mary 2, and the world’s tallest building, the Burj Khalifa in Dubai. The Group’s high-
quality standards are ensured by five wholly-owned production facilities: two in Germany, one each in France, the 
United States and China. In 2016, the Hansgrohe Group generated a turnover of EUR 1.029 billion. It employs more 
than 4,800 people worldwide, about 60 per cent of whom work in Germany.  

 
 

iF Design Leader in the Sanitation Industry 
In the current ranking of the International Forum Design (iF) of the best companies in the 
world for design, the Hansgrohe Group, with its brands AXOR and hansgrohe, ranks 6th 
among 2,000 listed companies. The 1040 points earned by the Schiltach-based fixtures 

and shower specialist outperform famous brands such as Audi, BMW or Apple and reconfirm the company’s leading 
position in the sanitation industry. 
www.hansgrohe.com/design   
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