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HANSGROHE NORTH AMERICA’S 25TH ANNIVERSARY YEAR ENDS ON A HIGH NOTE 

A LOOK AT ITS YEAR END COMMUNITY OUTREACH 
 
(Alpharetta, GA – February 2014) Hansgrohe’s 25th year in North America was cause to 
celebrate and not just because it was an anniversary year. With robust sales overall and record 
sales figures in the last quarter, 2013 was certainly a success. Beyond its day-to-day business 
operations, the North American subsidiary also continued its commitment to its community 
throughout the year. Whether through product donation or cause-related social media 
campaigns and events, Hansgrohe did its part to lend a hand in its backyard and beyond.  
 
Sibylle Mair, interim president of Hansgrohe N.A., remarks, “I am proud of the Hansgrohe N.A. 
team for making 2013 a true milestone year. From excellence in sales and manufacturing, to 
embarking on charitable endeavors, they embody both the industrious and the thoughtful spirit 
of Hansgrohe.” 
 
This fall, Hansgrohe contributed to the Ronald McDonald House of Long Island, which is a 
home-away-from-home for families of seriously ill children”. For the nonprofit's Project Design 
2013 initiative, Hansgrohe teamed up with 18 designers to help to transform the house into a 
home. The company's showerheads and faucets were essential to the redesign of the original 
18 bedrooms and adjoining bathrooms, as well as the three common area bathrooms. This 
show house, the very first of its kind for the design industry, is now a permanent space for the 
families that utilize Ronald McDonald House’s services.  
 
The theme of the home was also present in another end-of-the-year endeavor. As the saying 
goes, “Home is where the heart is.” With that in mind, Hansgrohe kicked off the holiday season 
with a company-wide collaboration with the Food for Thought Project, which serves the area 
around the company’s Alpharetta headquarters. The non-profit organization places the 
opportunity to give back directly into the hands of local residents, by delivering food donation 
bags to participating homes and collecting the full bags on pick-up dates. The food is then 
distributed to area pantries. Hansgrohe made a cash donation and also purchased $3,500 worth 
of food. In addition, Hansgrohe provided bags to all of its employees who rallied for the cause 
filling many Food For Thought bags with their own provisions. To complement the campaign 
and carry its message into the community, Hansgrohe hit the social media scene and created 
an interactive Instagram campaign. Hansgrohe asked users to upload pictures with the hashtag 
#HeartOfTheHome for the chance to win a Talis C HighArc kitchen faucet. Participants around 
the country responded by sharing pictures of everything from families baking together in the 
kitchen to a fire-lit hearth. And in honor of Hansgrohe’s 25 years in North America, there were 

mailto:info@hansgrohe-usa.com
http://www.hansgrohe-usa.com/


Hansgrohe, Inc. 
1490 Bluegrass Lakes Pkwy. • Alpharetta, GA 30004 USA • Tel 770-360-9880 • Fax 770-360-9887 

info@hansgrohe-usa.com   www.hansgrohe-usa.com 
 Page 2 of 2 

25 winners selected at random for the prize.  
 
In keeping with the theme, Hansgrohe also donated product to a designer show house benefit in 
Glen Cove, Long Island called “Home is Where the Heart Is,” for the American Heart 
Association. Products were featured in Vasi Vpsilantis Design Associates’ kitchen and Dee Ann 
Design’s third floor bath.  
 
From large scale to small, Hansgrohe team members have put philanthropy in action on an 
individual level as well. Whether by raising funds for charities at various sports events or 
volunteering with local and national organizations, they do what they can to help make a 
difference. This October, Team Hansgrohe headed to nearby Atlanta to take part in the 6th 
Annual Bowling for Boobs. Dressed from head to toe in pink, complete with tutus and wild wigs, 
the team took home the “Breast Dressed” award. The festive event, which benefits breast 
cancer research, raised over $20,200 for research, public health education, health screening 
and treatment services.  
 
The New Year brings new opportunities. With a major focus on health and wellness, Hansgrohe 
N.A. and its team will continue its commitment to community and play an active role in giving 
back. 
  
About Hansgrohe: Founded in 1901, Hansgrohe is the premium brand for bathroom and kitchen fixtures, and a 
market leader in showers and shower systems, as well as thermostat, pressure balance and ceramic cartridge 
technology. A winner of numerous awards throughout the world, Hansgrohe is regarded as one of the leading 
innovators in technology and design, with inventions such as the adjustable wallbar, multiple-spray handshowers and 
showerheads, the QuickClean™ function and AIR and water-saving EcoRight™ technology. These and other original 
products have helped reinvent the modern bathroom as a more functional, more comfortable and more beautiful living 
space. It is no coincidence that Hansgrohe’s offerings can be found in prominent and prestigious projects such as the 
Aqua Building in Chicago, Terminal 5 in London’s Heathrow Airport, Las Vegas’ City Center, Jean-Marie Massaud’s 
Chivas Stadium in Mexico, and the Masdar City Institute of Science and Technology in Abu Dhabi, among others. 
 
Based in Schiltach in the Black Forest region of Germany, Hansgrohe has a global workforce of about 3,200 
employees and serves customers in over 130 countries through 37 subsidiaries and branches. Known for taking 
tough action against product piracy and intellectual property theft, the company currently operates 10 manufacturing 
facilities, including six in Germany, as well as single plants in France, the Netherlands and China. In addition, the 
company manufactures and assembles many of its Hansgrohe-branded products for North America at its modern 
manufacturing facility in Alpharetta, Georgia, in the United States. 
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