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A multicultural look at an era of movement, radical change, and 

experimental design: a fascinating exhibition opened on 18 June 2015  

 

Exhibition: The Bathroom of the Seventies in Europe, 
Asia and South America 
 

Schiltach, 18 June 2015. Decorative, colourful and often outrageous is 

what the seventies were like – time of radical change, groundbreaking 

design and experimentation with new forms, colours and materials. The 

bathroom too followed the zeitgeist. The Bathroom of the Seventies in 

Europe, Asia and South America exhibition at the Hansgrohe Aquademie 

in Schiltach compares bathrooms on different continents and illustrates 

the social, economic and political developments that influenced bathroom 

design at that time.  

 

Roman Passarge, head of the Hansgrohe Aquademie, developed the 

exhibition in collaboration with architects Budi Pradono from Indonesia, 

Mathias Klotz and Eduardo Ruiz-Risueño from Chile, and Jörn Frenzel 

from Germany. Arkas Förstner of föndesign was responsible for the 

exhibition’s design.  

 

With numerous guests in attendance, Roman Passarge opened the 

fascinating exhibition together with the curators and Arkas Förstner on 

Thursday, 18 June 2015. They talked about the influence of the period on 

bathroom design and about the bathroom as a mirror of cultural, social, 

and economic development in their home countries. The Bathroom of the 

Seventies in Europe, Asia and South America exhibition will be at the 

Hansgrohe Aquademie in Schiltach until 3 April 2016.  
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The bathroom as mirror of society 
Ideas such as self-realization, revolution, freedom, and last but not least, 

feminism defined the 1970s in Europe. They affected every part of life, 

including work, parenting and even sexuality. Architecture and lifestyle 

were also swept up by the spirit of the time; people experimented with 

forms, colours, materials and techniques in the interior design of their 

homes. These changes were also reflected in the bathroom. In Europe, 

the double washbasin arrived on the scene, making it possible for couples 

and parents with children to use the bathroom together. Rugs on colourful 

tiles matched the covers on toilet lids, making bathrooms cosier and 

turning them into liveable spaces where people could communicate. 

Movies and television exercised a great influence on everyday life and 

inspired people to emulate the lifestyles they saw in other countries. In 

Germany, for instance, bidets became part of the modern bathroom – 

often installed, but rarely used.  

 

With western lifestyles becoming increasingly popular in Asia in the 

1970s, bathrooms there changed too. It became more common to install 

toilets that could be flushed. They replaced the traditional squat toilet that 

was rinsed by hand. Due to the lack of running water in many parts of the 

continent, the western-style toilet was often used like a traditional Asian 

toilet. The exhibition shows a kamar mandi, an Indonesian bathroom 

characterised by its classic arrangement of a washing area in the corner, 

a sink and a western-style toilet. 

 

Chile is used as an example to demonstrate changes in South America. In 

the 1970s, the government introduced a massive programme to promote 

social and economic development, which included providing its rural 

population with small plots of land on which a brick hut, a water 

connection and a bathroom were installed. Chileans would then build the 
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rest of a house on their own around this core structure. The bathroom 

thus became a symbol of Chile’s economic upturn during those years. 

 

A product changes a company – and bathrooms  
Sanitation specialist Hansgrohe had significant influence on bathroom 

styles in the 1970s. At the time, the company was one of the first in the 

industry to focus on good industrial form in addition to offering outstanding 

functionality. Another part of the exhibition is dedicated to a milestone in 

the history of the company and the industry. Hansgrohe Selecta, the first 

hand shower with adjustable spray modes, featured a plastic handle and 

showerhead, exemplifying the triumph of bathroom design using new 

materials, forms and colours.  

 
 
About the Hansgrohe Aquademie 
Water becomes a hands-on experience at the visitors’ centre in 
Hansgrohe SE headquarters in Schiltach in Germany’s Black Forest 
region. Spaciously laid out, Brand Worlds showcases the collections and 
bathroom dreams of the Axor design brand, and Hansgrohe product and 
style worlds. Bathroom environments, washbasin and shower 
arrangements, and shower fountains and product information offer 
inspiration for bathroom planning. The Showerworld invites visitors to take 
showers and test more than 40 different showerheads. Seminars for retail 
partners, craftspeople and consumers, and interesting events make the 
Hansgrohe Aquademie a magnet for some 70,000 visitors every year. 
Changing exhibitions focusing on many aspects of water, bath and design 
– frequently developed in cooperation with well-known designers, 
architects and museum curators – round off the centre’s attractions. 
Regular guided tours of the plant provide visitors with a first-hand 
experience of production processes. In its museum, the Hansgrohe 
Aquademie shows the history of the private bathroom from its beginnings 
to the present. Hansgrohe’s Milestones illustrate the 114 years of the 
company’s history as well as technological, design and architectural 
backgrounds, explaining how innovations were related to social 
developments. 
For more information on events and exhibitions, please visit: 
www.hansgrohe-aquademie.de  
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About Hansgrohe – the original from the Black Forest 
The Hansgrohe company is based in Schiltach in Germany’s Black 
Forest. In its 114-year history, it has acquired a reputation as a leading 
innovator in technology, design and sustainability in the sanitation 
industry. The mixers, showerheads and shower systems created by 
Hansgrohe SE are original products that make bathrooms more 
functional, more comfortable and more aesthetically pleasing. These 
quality products can be found in such prestigious venues as the luxury 
ocean liner Queen Mary II, London Heathrow Airport Terminal 5, the Burj 
Khalifa in Dubai (the world’s tallest building), the German Chancellery in 
Berlin, New York’s Yoo luxury residences and the Masdar City Institute of 
Science and Technology in Abu Dhabi. The company and its products 
have been honoured with numerous awards, most recently the Red Dot 
“Best of the Best” Award for product design, the Wallpaper* Design Award 
2014 in the Category “Best Shower” and the Interior Innovation Award 
2014 “Best of Best”. In 2014, the company’s brands Axor, Hansgrohe, 
Pharo and Pontos generated more than EUR 874 million in sales 
(compared to EUR 841 million in 2013). Today the Hansgrohe Group 
employs more than 3,600 people worldwide, about one-third of whom 
work outside Germany. The company, which has a zero tolerance policy 
on counterfeit products and design infringements, manufactures its 
products in Germany, in France, the Netherlands, the USA and China. 
 

 
 
 
 
 

 

Design leader in the sanitation industry 
In the current ranking of the International 
Forum Design (iF) of the world's best 
enterprises in the field of design, Hansgrohe 
SE is in 11th position among 2,000 
companies. With a score of 740 points, the 
Schiltach-based bathroom mixers and 
shower specialist even outperforms such 
enterprises as Daimler, Volkswagen, and 
adidas and leads the design hit list in the 
sanitation industry. 

www.hansgrohe.com/design 
 
Further information: Hansgrohe SE 

  - Public Relations - 
  Beatrix Pfundstein 
  Phone: +49 7836 51 - 1215 
  Fax: +49 7836 51 - 1170 
  E-Mail: public.relations@hansgrohe.com 
  www.hansgrohe.com 

  
Find out more about  Hansgrohe SE and its 
brands on: 
www.facebook.com/axor.design 
www.twitter.com/hansgrohe_pr 
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Picture Overview 
Exhibition: “The Bathroom of the Seventies in Europe, Asia and  
South America” 
 

 
Exhibition_Bathroom_of_the_Seventies_Hansgrohe_Living_Room.jpg 
Decorative, colourful and often outrageous is what the seventies were like – 
time of radical change, groundbreaking design and experimentation with new 
forms, colours and materials. The bathroom too followed the zeitgeist. The 
Bathroom of the Seventies in Europe, Asia and South America exhibition at the 
Hansgrohe Aquademie in Schiltach compares bathrooms on different continents 
and illustrates the social, economic and political developments that influenced 
bathroom design at that time. 
 

  
Exhibition_Bathroom_of_the_Seventies_ 
Hansgrohe _Europe_1.jpg 

Exhibition_Bathroom_of_the_ 
Seventies_Hansgrohe _Europe_2.jpg 

The bathroom of the 1970s in Europe: the double washbasin arrived on the 
scene, making it possible for couples and parents with children to use the 
bathroom together. Rugs on colourful tiles, small stools to sit on, and the classic 
matching toilet lid cover made the room cosier, turning it into a liveable space 
where people could talk to each other. The mirrored bathroom cabinet became 
a standard feature of the modern German bathroom. 
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Exhibition_Bathroom_of_the_Seventies_Hansgrohe _ 
Asia_1.jpg 

Exhibition_Bathroom_of_the_Seventies_
Hansgrohe _Asia_2.jpg 

With western lifestyles becoming increasingly popular in Asia in the 1970s, 
bathrooms there changed too. It became more common to install toilets that 
could be flushed. These replaced the traditional squat toilet that was rinsed by 
hand. Due to the lack of running water in many parts of the continent, the 
western-style toilet was often used like a traditional Asian toilet. The exhibition 
displays a kamar mandi, an Indonesian bathroom characterised by its classic 
arrangement of a washing area in the corner, a sink, and a toilet.  
 
 

  
Exhibition_Bathroom_of_the_Seventies_Hansgrohe _ 
South_America_1.jpg 

Exhibition_Bathroom_of_the_ 
Seventies_Hansgrohe_South_ 
America_2.jpg 

Chile is used as an example to demonstrate changes in South America. In the 
1970s, the government introduced a massive programme to promote social and 
economic development, which included providing its rural population with small 
plots of land on which a brick hut, a water connection and a bathroom were 
installed. Chileans would then build the rest of a house on their own around this 
core structure. The bathroom thus became a symbol of Chile’s economic upturn 
during those years. 
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Exhibition_Bathroom_of_the_Seventies_Hansgrohe _ 
Selecta_1.jpg 

Exhibition_Bathroom_of_the_Seventies_Hans
grohe _Selecta_2.jpg 

A product changes a company – and bathrooms: sanitation specialist Hansgrohe 
exerted significant influence on bathroom styles in the 1970s when it was one of 
the first companies in the industry to focus on good industrial form in addition to 
offering outstanding functionality. Another part of the exhibition is dedicated to a 
milestone in the history of the company and the industry: Hansgrohe Selecta, the 
first hand shower with adjustable spray modes. It featured a plastic handle and 
shower head, exemplifying the triumph of bathroom design using new materials, 
forms and colours. 

 
Exhibition_Bathroom_of_the_Seventies_Hansgrohe _curators.jpg 
Roman Passarge (second right), head of Hansgrohe Aquademie, developed the 
exhibition in collaboration with architects Budi Pradono from Indonesia, Mathias 
Klotz and Eduardo Ruiz-Risueño from Chile, and Jörn Frenzel from Germany. 
Arkas Förstner of föndesign was responsible for the exhibition’s design (from 
left to right). 
 

  
Exhibition_Bathroom_of_the_Seventies_ 
Hansgrohe_Launch_1.jpg 

Exhibition_Bathroom_of_the_Seventies_ 
Hansgrohe _Launch_2.jpg 
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The Bathroom of the Seventies in Europe, Asia and South America  
Many guests attended the launch of the exhibition at the Hansgrohe Aquademie 
on Thursday, 18 June 2015. After welcoming words from Roman Passarge, 
head of the Hansgrohe Aquademie, and from Arkas Förstner of föndesign, 
guests and the exhibition’s curators took Time to Talk.  
 

  
Exhibition_Bathroom_of_the_Seventies_ 
Hansgrohe_Launch_3.jpg 

Exhibition_Bathroom_of_the_Seventies_ 
Hansgrohe_Launch_4.jpg 

During the Time to Talk, Roman Passarge and architects and curators Mathias 
Klotz and Eduardo Ruiz-Risueño from Chile, Budi Pradono from Indonesia, and 
Jörn Frenzel from Germany shared their stories about the 1970s, their cultures 
and the bathroom. 

 

 
Exhibition_Bathroom_of_the_Seventies_Hansgrohe_Launch_5.jpg 
Ideas on self-realization, revolution, freedom, and last but not least, feminism 
defined the 1970s in Europe . They affected every part of people’s lives, 
including work, parenting and even sexuality. Architecture and lifestyle were also 
swept up by the spirit of the time. People experimented with forms, colours, 
materials and techniques in the interior design of their homes. Here the opening 
of the exhibition on Thursday, 18 June 2015. 
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Hansgrohe_Aquademie_Schiltach.jpg Hansgrohe_SE_Exhibition_Bathroom_of_the_ 

Seventies.jpg 
The Bathroom of the Seventies in Europe, Asia and South America exhibition 
will be at the Hansgrohe Aquademie in Schiltach until 3 April 2016.  
 
Copyright: Hansgrohe Aquademie 
 

Copyright of all pictures of the exhibition and the exihibition opening: 
Hansgrohe SE / KARLHUBERFOTODESIGN  

 

Copyright: We must draw your attention to the fact that we have only limited usage rights for the 
images provided, all further rights however belong to the respective photographers. These images 
may therefore only be published free of charge if they clearly and expressly serve to portray or 
advertise the performances, products or projects of Hansgrohe SE and/or its brands (Axor, 
Hansgrohe, Pharo and Pontos). Any other form of publication requires the approval of the respective 
copyright owner and remuneration must be made in agreement with said copyright owner. 
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