
 

Press Information 

World Design Day recognises the work of designers and graphic artists 

“Design Is Far More Than a Product’s Outer Shell” 
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“We have never considered design as an end in itself; design goes far beyond the combination of 
aesthetic appeal and functionality: Our design processes comprise both the emotional and cultural 
aspects reflected in the unique nature of our products,” explains Jan Heisterhagen, Vice President of 
Product Management, Hansgrohe SE. 

 

Schiltach, April 2017. World Design Day has been celebrated on 27 April every year since 2006. 

This day recognises the work of designers and graphic artists, which is present everywhere in 

daily life – when taking a shower in the morning (showerhead), at breakfast (coffee mug, kitchen 

clock or kitchen tap) and on our way to work (car). Over time, exceptional, iconic designs 

become classics and an intrinsic part of everyday life – which shows how important aesthetic 

design is. 

Driver of International Success 
Design contributes considerably to the company’s international success, which is why World 

Design Day is of special significance to the globally active fixture and shower specialist 

Hansgrohe SE. “Today, design is a must and involves far more than a product’s outer shell. 

Good design is always the result of a process that makes use of technological possibilities to 

achieve a maximum degree of aesthetic and functional quality. This makes design a hallmark of 
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quality, a core value embedded in the corporate culture of the Hansgrohe Group – and the 

reason behind the success of our branded products in a competitive global market,” says Jan 

Heisterhagen, Vice President of Product Management at Hansgrohe SE. 

Innovative Bathroom and Kitchen Product Design  
The Hansgrohe Group, with its AXOR and hansgrohe brands, began collaborating with 

internationally acclaimed designers as far back as the 1960s. Over the years, this resulted in 

the creation of many design classics that have played a key role in shaping and even redefining 

the bathroom as a living space. Back in 1968, Hansgrohe launched its Selecta showerhead and 

sold some 30 million units, making it a real bestseller. In 1974, the TRIBEL shower, the first 

multi-jet hand shower with a swivel head, brought a touch of colour to the bathroom. Eight 

different colours made the showerhead a striking visual highlight – and earned the company its 

first design award. With the launch of the Allegra in 1984, the Black Forest-based company 

made its successful debut as a manufacturer of kitchen taps. Since then, Hansgrohe has 

continued to work with its design partner Phoenix Design in Stuttgart.  

“We have never considered design as an end in itself; design goes far beyond the combination 

of aesthetic appeal and functionality: Our design processes comprise both the emotional and 

cultural aspects reflected in the unique nature of our products,” Heisterhagen explains. 

Partnerships with the World’s most Acclaimed Designers  
AXOR is a pioneer in the creation of avant-garde, technologically superior design objects for 

luxury bathrooms and kitchens. The brand’s upscale taps, showers and accessories lay claim to 

perfection when it comes to design, craftsmanship and functionality. The result is products that 

are more than just a combination of form and function: created in collaboration with some of the 

world’s most prestigious architects and product designers – including Philippe Starck, Antonio 

Citterio and Jean-Marie Massaud – these products are perfectly developed and engineered 

design objects that can be found in the world’s most luxurious bathrooms and kitchens. All of 

AXOR’s collaborators view design as an attitude whose boundaries should constantly be 

pushed. 
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Perfection in Design and Detail 
For more than 20 years, AXOR has been shaping the evolution of the bathroom with the 

creation of one-off avant-garde pieces and collections – some of which are considered among 

the most important icons of bathroom design today. The AXOR Starck collection, for example, 

introduced a new way of controlling the flow of water with its archetypal joystick handle. The 

AXOR Citterio collection is a masterpiece of 1930’s neoclassicism. The distinguishing features 

of these taps are their angles, edges and distinctive flat surfaces, and the way they reflect light 

perfectly. The AXOR Massaud collection sets new standards for a pristine water experience. 

Crafted with the highest degree of technical expertise, water flows like a natural waterfall from 

the sculptural bathtub and washbasin tap that doubles as a shelf.  

 
Awards and Recognitions 
The Hansgrohe Group has been distinguished with more than 500 awards for its exceptional 

design accomplishments; new products that have received awards this year alone include the 

AXOR Uno tap collection (iF Gold Award), the AXOR Citterio Select kitchen tap (German 

Design Award Gold) and the hansgrohe sink combination C71 (red dot “Best of the Best”).  

This puts the company among the world’s top performers when it comes to design. In the 

current rankings of the International Forum Design (iF) of the best companies in the world for 

design, the Hansgrohe Group ranks 6th among some 2,000 listed companies. The fixtures and 

shower specialist based in Schiltach is not only ahead of top brands such as Apple, Daimler and 

Nike, but continues to hold the lead in the sanitation industry. 
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About the Hansgrohe Group 
With its brands AXOR and hansgrohe, the Hansgrohe Group, based in Schiltach/Southern 
Germany, enjoys a reputation as a leader in quality, innovation and design within the bath and 
kitchen industry. The Hansgrohe Group brings form and function to water with taps, 
showerheads and shower systems. The 116-year history of the company is marked by 
innovations such as the first hand-held shower with multiple spray types, the first pull-out 
kitchen tap, and the first wall bar to hold a hand-held shower. The company holds more than 
17,000 active property rights. The Hansgrohe Group stands for long-lasting quality products. 
With 34 subsidiaries and 21 sales offices supplying products in more than 140 countries, the 
company is a reliable partner to its customers around the world. The Hansgrohe Group, its 
brands and products have won numerous awards, including more than 500 design prizes since 
1974. Sustainable production of resource-conserving products is central to the company’s 
business activities around the globe. The products of the Hansgrohe Group are featured in 
projects around the world, such as the luxurious ocean liner Queen Mary 2, and the world’s 
tallest building, the Burj Khalifa in Dubai. The Group’s high quality standards are ensured by five 
wholly-owned production facilities: two in Germany, one each in France, the United States and 
China. In 2016, the Hansgrohe Group generated a turnover of EUR 1.029 billion. It employs 
more than 4,800 people worldwide, about 60 percent of whom work in Germany. 
 
 

  
Find out more about the Hansgrohe Group and its 
brands AXOR and hansgrohe on:  
www.facebook.com/axor.design 
www.facebook.com/hansgrohe 
www.twitter.com/Hansgrohe_PR 

 

 

iF Design Leader in the Sanitation Industry 
In the current ranking of the International Forum 
Design (iF) of the best companies in the world for 
design, the Hansgrohe Group, with its brands 
AXOR and hansgrohe, ranks 6th among 2,000 
listed companies. The 1040 points earned by the 
Schiltach-based fixtures and shower specialist 
outperform famous brands such as Audi, BMW or 
Apple and reconfirm the company’s leading 
position in the sanitation industry. 
www.hansgrohe.com/design 

 

Further Information: Hansgrohe SE 
- Public Relations - 
Astrid Bachmann 
T +49 78 36 51 1297 
F +49 78 36 51 1170 
E-Mail: public.relations@hansgrohe.com 
www.hansgrohe-group.com 
www.axor-design.com 
www.hansgrohe-int.com 
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Images Overview 
World Design Day  
Copyright for all images: Hansgrohe SE 

 

 

 
Hansgrohe_Tribel_Hand_Shower  
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 Hansgrohe_Selecta_Hand_Shower 
Copyright: Hansgrohe SE Historisches Archiv 

In 1974, the TRIBEL shower, the first 
multi-jet hand shower with a swivel 
head, added colourful accents to the 
bathroom. 

 With the launch of the Selecta in 1968, 
the first hand-held shower with 
adjustable jet types was introduced to 
the product portfolio. 
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 AXOR_Starck_Black_on_Black 
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With the introduction of the Allegra in 
1984, the Black Forest-based 
company was the first to make kitchen 
taps with pull-out sprays marketable.  

 For more than 20 years, AXOR has 
been shaping the evolution of the 
bathroom with the creation of one-off 
avant-garde pieces and collections – 
some of which today are considered 
among the most important icons of 
bathroom design. The AXOR Starck 
collection, for example, introduced a 
new way of controlling the flow of 
water with its archetypal joystick 
handle. 
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 AXOR_Massaud_Black_on_Black_Water 
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The AXOR Citterio collection is a 
masterpiece of 1930’s neoclassicism. 
The distinguishing features of these 
taps are their angles, edges and 
distinctive flat surfaces, and the way 
they reflect light perfectly. 

 The AXOR Massaud collection sets 
new standards for a pristine water 
experience. Crafted with the highest 
degree of technical expertise, water 
flows like a natural waterfall from the 
sculptural bathtub and washbasin tap 
that doubles as a shelf. 
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 AXOR_Uno_Select_Gold_Highriser_Water 
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According to the jury of the 2017 
German Design Award, “The AXOR 
Citterio Select kitchen tap is a 
successful example of the perfect 
interplay between form, function and 
material. Outstanding ergonomic 
features, a pleasant feel, practical 
functions and intuitive controls make 
the tap easy to use for people of all 
ages. An exceptionally elegant 
product, which is formally and 
functionally impressive at an extremely 
high level.” 

 Highest distinction for outstanding 
design: AXOR was distinguished with 
the iF gold award for its Zero and 
Select versions of the new AXOR Uno 
tap collection. 
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The new hansgrohe kitchen sink combinations never fail to impress: for example, at 
the LivingKitchen trade fair in January 2017 in Cologne the product launch was 
celebrated with the “KitchenInnovation of the Year® 2017”1 award. This was 
followed by the iF Product Design Award and the seal for type-tested kitchen sinks 
awarded by TÜV Süd at the successful presentation at ISH 2017, the world’s largest 
trade fair for the sanitation, heating and air-conditioning sectors. The successful 
launch of the new hansgrohe C71 sink combinations was recently crowned with the 
world-renowned red dot “Best of the Best” award.  

 
iF Ranking 2017_Logo 
Copyright: iF 

With its AXOR and hansgrohe brands, the Hansgrohe Group has been honoured 
with numerous awards for its exceptional design accomplishments and recently took 
sixth place in the international iF design rankings. 

 

1 hansgrohe received the “KitchenInnovation of the Year® 2017” award for the new C71 sink combinations. LifeCare, an 
independent initiative, bestows the internationally acclaimed prize for exceptionally friendly consumer products. 
www.kuechninnovationspreis.de  
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“Today, design is a must, and design involves far more than a product’s outer shell. 
Good design is always the result of a process that makes use of technological 
possibilities to achieve a maximum degree of aesthetic and functional quality. This 
makes design a hallmark of quality, a core value embedded in the corporate culture 
of the Hansgrohe Group – and the reason behind the success of our branded 
products in a competitive global market,” says Jan Heisterhagen, Vice President of 
Product Management at Hansgrohe SE. 
 

Bilderlink: http://pr.hansgrohe.com/data/INT_Hansgrohe_World_Day_of_Design/index.php 

Copyright: We must draw your attention to the fact that we have only limited usage rights for the images provided, all further rights 
however belong to the respective photographers. These images may therefore only be published free of charge if they clearly and 
expressly serve to portray or advertise the performances, products or projects of Hansgrohe SE and/or its brands (AXOR, 
hansgrohe). Any other form of publication requires the approval of the respective copyright owner and remuneration must be made 
in agreement with said copyright owner. 
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