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Globally more people than ever are cooking complex or new dishes but 

these culinary ambitions are creating challenges in the kitchen 

Competitive Cooking Leading to  
Global Kitchen Meltdown 
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Hansgrohe consumer survey on kitchen habits shows that globally, 79% of 
people are cooking more complex or new dishes than ever before, but our 
kitchens are struggling with the strain with 98% of people feeling their kitchens 
are unable to cope. 

 

Schiltach, June 2016. Globally, 79% of people are cooking more complex 

or new dishes than ever before, but our kitchens are struggling with the 

strain with a survey from Hansgrohe revealing 98% of people feel their 

kitchens are unable to cope. 
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New pressure heights in the kitchen 

The rise in competitive cooking globally is driven by home chefs wanting 

to keep up with celebrity chefs (45%) and a desire to impress friends and 

family with a quarter of people surveyed admitting to being driven by the 

aspiration to show off their cooking skills socially. With 40% of people 

entertaining guests at least once a month and a quarter of people 

entertaining twice a month, it is no wonder that home chefs are finding 

their kitchen environments stressful. 59% of people across the globe find 

entertaining guests adds pressure to their kitchen. 

 

Sybille Schönberger, German Michelin star chef, said: “Trying new recipes 

can be exciting but also challenging, with many kitchens simply not 

designed to cope with the additional complexity new techniques or foods 

can add. Rather than being put off, people need to take simple steps to 

make their movement in the kitchen easier, such as establishing a better 

kitchen layout or using intelligent appliances. This will mean they can cook 

more efficiently and have more time to enjoy their dishes instead.” 

 

Today’s kitchens have to be ready to cope with more than increasingly 

entertaining guests. On average, people spend 1-2 hours a day in the 

kitchen, which is over 500 hours or 23 days a year. If it is not just for 

cooking, roughly half of homes globally use their kitchen for eating (58%), 

family time (50%) or entertainment (45%). With one room being used for 

multiple functions, it is vital that the kitchen environment is as efficient and 

free-flowing as possible. 
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Hansgrohe Select technology improves movement in the kitchen 

Hansgrohe was inspired to commission the research following the launch 

of its Metris Select Kitchen mixer, which features a unique button that 

means water can be turned on and off without adjusting the tap or 

temperature, making it perfect for helping home chefs maintain movement 

and flow in a busy cooking environment. 

 

Richard Grohe, Deputy Chairman of the Executive Board at the 

Hansgrohe Group said: “We have a strong history of creating beautiful 

designs which are also functional. We wanted this to be reflected in our 

new range, making movement and flow around the kitchen easier. The 

Select button is a unique feature that allows people to tackle many of the 

issues that respondents to the survey felt were bothering about kitchen 

mixers. Switching water on and off by pushing the button with an arm or 

the elbow now leaves both hands free to hold a heavy pot and keeps the 

mixer clean if hands are wet or dirty from cooking.” 

*** 

Notes to the editors: 

The global consumer survey, commissioned especially for the Hansgrohe 

Metris Select kitchen mixer launch, interviewed 2,700 consumers aged 

18-64 across ten different markets online (Argentina, China, France, 

Germany, Great Britain, Netherlands, Russia, Turkey and USA). The 

survey was conducted by Toluna Research (London).  
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* * *  
Within the international Hansgrohe Group, Hansgrohe is the premium 
brand for bathroom and kitchen fixtures, showers and shower systems as 
well as thermostat and plumbing technology. Winners of numerous 
awards throughout the world, the brand’s products stand for modern 
technologies, innovative design and a superlative level of functional 
quality. This explains the success of the brand as a market leader in the 
shower segment and as one of the leading manufacturers of fixtures. With 
inventions such as the shower bar, adjustable spray types, the 
QuickClean function, the AirPower or the EcoSmart technology as well as 
the convenient Select technology, Hansgrohe is regarded as one of the 
leading innovators in the international sanitation industry. 

  
Find out more about  Hansgrohe SE and its 
brands on: 
www.facebook.com/hansgrohe 
www.twitter.com/hansgrohe_pr 

 

 Design Leader in the Sanitation Industry 
In the current ranking of the International 
Forum Design (iF), Hansgrohe SE ranks in 
10th position among 2,000 listed 
companies. With 860 points, the Schiltach-
based bathroom mixers and shower 
specialist outperforms brands such as 
Apple, Daimler and Nike and leads the 
design hit list in the sanitation industry. 
www.hansgrohe.com/design 

 

Further information: Hansgrohe SE 
- Public Relations - 
Svenja Krauss 
Phone: +49 7836 51 - 1226 
Fax: +49 7836 51 - 1170 
E-Mail: public.relations@hansgrohe.com 
www.hansgrohe.com 
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Picture Overview 
Hansgrohe Consumer Survey l  
Hansgrohe Metris Select and Talis Select 
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The Select function facilitates the workflow in and around the kitchen sink. The 
ergonomic pull-out spray featured by both mixers creates more freedom of 
movement and makes work in the kitchen a lot easier. This means you can 
water plants, fill up a pot and wash away dirt in the sink, all in one go. 
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As with single lever mixers, the handle lever is used to set the temperature and 
water volume. The water flow is then controlled by pressing the Select button 
positioned on the top of the pull-out spray head. Water can be switched on and off 
at a simple touch of the button while pre-set temperature and water volume remain 
constant. 
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Metris Select and Talis Select kitchen mixers fit in well with a variety of kitchen 
design styles and harmonize with many sink shapes. The sleek transition from 
body to spout emphasizes the modern design language and makes them easy to 
clean. 

Hansgrohe SE · Public Relations · Auestraße 5-9 · 77761 Schiltach ·Phone +49 7836 51 0 · Fax +49 7836 51 1170 · public.relations@hansgrohe.com · www.hansgrohe.com  
Reproduction free of charge · Proof and voucher copy please · Commercial Registry: District Court  Stuttgart, Registration No: 740779· Sales Tax ID Nr.: DE 812782725     
Executive Board:  Thorsten Klapproth (Chairman),  Richard Grohe (Deputy Chairman),  Frank Schnatz,  Frank Semling  ·   Chairman of the Supervisory Board:  Klaus F. Jaenecke 



 

 

Picture link: 

http://pr.hansgrohe.com/Hansgrohe/2015_Hansgrohe_Kitchen_Mixers/index.php 

Copyright: We must draw your attention to the fact that we have only limited usage rights for the 
images provided, all further rights however belong to the respective photographers. These images 
may therefore only be published free of charge if they clearly and expressly serve to portray or 
advertise the performances, products or projects of Hansgrohe SE and/or its brands (Axor, 
Hansgrohe). Any other form of publication requires the approval of the respective copyright owner and 
remuneration must be made in agreement with said copyright owner. 
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