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Recognising the work of designers and graphic artists 

“Design is never an end in itself” 

Schiltach, April 2016. The work of designers and graphic artists is present 

everywhere in our everyday life, and is with us throughout the day – when 

taking our morning shower (showerhead), at breakfast (coffee mug, 

kitchen clock and kitchen tap) and on our way to work (car). With time, 

outstanding, iconic designs become classics and an intrinsic part of 

everyday life – which goes to show how important aesthetic design is. 

Driver of international success 
Design contributes considerably to the international success of Hansgrohe 

SE and is therefore of crucial importance for the globally active mixer and 

showerhead specialist. Early on in the 1960s, Hansgrohe began 

collaborating with internationally acclaimed designers. Over the years, this 

has resulted in the creation of many design classics that have played a 

key role in shaping and even redefining the bathroom as a living space. 

This has made Hansgrohe one of the world’s leading companies when it 

comes to design. Hansgrohe has already been honoured with numerous 

awards for its outstanding design achievements and, most recently won 

one of the top ten positions in the international iF Ranking for design. “We 

started collaborating with leading designers before anyone else in our 

industry and today we are one of the trendsetters in bathroom and kitchen 

design. Design is never an end in itself, it goes far beyond combination of 

aesthetic appeal and functionality: our design process also incorporates 

emotive and cultural aspects, a fact reflected in the unique nature of our 

products,” explains Philippe Grohe, Vice President of Design 

Management at Hansgrohe SE. 
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Setting trends in bathroom and kitchen design 
Selecta, Tribel and Axor Starck – three of Hansgrohe’s design classics. 

For a long time, the bathroom was viewed as a purely functional space, 

but early on, Hansgrohe began to enhance it with good design. Back in 

1968, Hansgrohe launched the Selecta showerhead and sold 30 million 

units, making it a real bestseller. Since then, the company has continued 

to set new standards with its Hansgrohe and Axor brands and provide the 

international bathroom fixtures industry with important stimulus.  

In 1974, the Tribel hand shower, the first multi-spray shower with a swivel 

head, added a touch of colour to bathrooms. Eight different colours made 

the handheld shower a real visual highlight – and earned the company its 

first design award. Since then, Hansgrohe has been working together with 

its Stuttgart-based partner Phoenix Design. 

Collaborating with some of the world’s best designers 
Ever since Hansgrohe SE established its luxury brand Axor in 1992, it has 

continued collaborating with noted architects, interior designers and 

product designers, including the designer duo Barber & Osgerby, Ronan 

and Erwan Bouroullec, Antonio Citterio, Philippe Starck and Patricia 

Urquiola. This teamwork has regularly resulted in groundbreaking trends, 

unique design concepts and solutions for the bathroom as a living space. 

Axor combines outstanding design and uncompromising quality with 

maximum functionality for the benefit of the customer. 

Axor bathroom icons 
The minimalist Axor Starck range of mixers was created in 1994 and was 

the first of five projects Hansgrohe SE has undertaken with the French 

star designer Philippe Starck. There are no distractions: the understated 

design of the range is expressed in its sleek lines and clear functionality, 

putting the flow of water centre stage.  

Most recently, Philippe Starck came up with the transparent, organic 

design of the Axor Starck V: a glass fountain mixer which is epitomises 
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the successful merging of technical know-how with the highest degree of 

expertise in water and product design, and decades of experience in 

bathroom design.  

In collaboration with designer Jean-Marie Massaud, a mixer collection 

was created inspired by nature: the cascading flow of water from the 

mixer tap is a waterfall, and the matching washbasin and tub serene 

lakes. The Axor Massaud collection is a harmonious blend of organic and 

geometric forms.  

Designer Antonio Citterio brings together interior décor and bathroom 

elements in the elegant, timeless and classic design of the Axor Citterio 

collection. The contrast between surfaces and curves, along with discreet 

details that are not apparent at first glance, make these mixers true gems: 

A collection with a clear focus on understated luxury that makes it 

possible to experience the richness of water in a most beautiful way. Axor 

has been working with the Italian architect and designer since 2003, and 

in 2014 presented Axor Citterio E, their third joint bathroom collection. 

Axor bathroom icons 
Products of the Hansgrohe and Axor brands have been honoured with 

491 awards for their outstanding design. This year prizes received already 

include the iF Design Award of the International Forum Design for 

innovative products such as Axor One, the Axor Citterio Select kitchen 

mixer and the Hansgrohe Talis E washbasin mixer. 

*** 
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About Hansgrohe – the Original from the Black Forest 
Hansgrohe SE is based in Schiltach, in Germany’s Black Forest. In its 
115-year history, it has acquired a reputation as a leading innovator in 
technology, design and sustainability in the sanitation industry. The 
mixers, showerheads and shower systems created by Hansgrohe SE are 
original products that make bathrooms more functional, more comfortable 
and more aesthetically pleasing. These quality products can be found in 
such prestigious venues as the luxury ocean liner Queen Mary II, London 
Heathrow Airport Terminal 5, the Burj Khalifa in Dubai (the world’s tallest 
building), the German Chancellery in Berlin, New York’s Yoo luxury 
residences and the Masdar City Institute of Science and Technology in 
Abu Dhabi. The company and its products have been honoured with 
numerous awards, most recently the iF Award Gold 2015, the Wallpaper* 
Design Award 2015 in the Category “Best Domestic Product Design” and 
the Elle Decoration International Design Award 2015. In 2015, the 
company’s brands Axor and Hansgrohe generated more than EUR 964 
million in sales. Today the Hansgrohe Group employs more than 3,800 
people worldwide, about 40 percent of whom work outside Germany. The 
company, which has a zero tolerance policy on counterfeit products and 
design infringements, manufactures its products in Germany, in France, 
the Netherlands, the USA and China. 

  
Find out more about Hansgrohe on: 
www.facebook.com/hansgrohe 
www.twitter.com/hansgrohe_pr 

 

 Design Leader in the Sanitation Industry  
In the current ranking of the International 
Forum Design (iF), Hansgrohe SE ranks in 
10th position among 2,000 listed 
companies. With 860 points, the Schiltach-
based bathroom mixers and shower 
specialist outperforms brands such as 
Apple, Daimler and Nike and leads the 
design hit list in the sanitation industry. 
www.hansgrohe.com/design 

 

Further information: Hansgrohe SE 
- Public Relations - 
Jörg Hass | Fiona Blinzer 
Phone: +49 7836 51 - 3009 | - 1491 
Fax: +49 7836 51 - 1170 
E-Mail: public.relations@hansgrohe.com 
www.hansgrohe.com 
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Picture Overview 
“Design is never an end in itself” 

 

 

 
Hansgrohe_Tribel_Handbrause  
Copyright: Hansgrohe SE Historisches Archiv 

 Hansgrohe_Selecta_Handbrause  
Copyright: Hansgrohe SE Historisches Archiv 

In 1974, the Tribel hand shower, the 
first multi-spray shower with a swivel 
showerhead, added colourful accents 
to the bathroom. 

 In 1968, the Selecta was the first 
adjustable hand shower to become 
part of the Hansgrohe product range. 

 

 

 

 
Axor_Stack_Classic 
Copyright: Axor / Hansgrohe SE 

 Axor_Starck_V_Black Chrome Body_Black 
Background  
Copyright: Uli Maier for Axor / Hansgrohe SE 

1994: the Axor Starck single-lever 
washbasin mixer with a feather handle. 

 2014: the Axor Starck V washbasin 
mixer. The discrete presence of the 
mixer’s organic and transparent design 
lends a unique touch to every 
bathroom environment. Its open spout 
allows you to experience the flow of 
water more directly, creating an 
emotional bond with this valuable 
resource. 
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Axor_Massaud_ambience_2  
Copyright: Axor / Hansgrohe SE 

 Axor_Massaud_ambience_1 
Copyright: Axor / Hansgrohe SE 

A mixer collection inspired by nature was created in collaboration with designer 
Jean-Marie Massaud: the cascading flow of water from the mixer tap is a waterfall, 
and the matching washbasin and tub serene lakes. The Axor Massaud collection is 
a harmonious blend of organic and geometric forms. 

 

 

 

 
Axor_Citterio_Einhebel-Waschtischmischer 
Copyright: Axor / Hansgrohe SE 

 Axor_Citterio_Select_Kitchenmixer_Pull-Out 
Spout_with Water  
Copyright: Hansgrohe SE 

Designer Antonio Citterio brings 
together interior décor and bathroom 
elements in the elegant, timeless and 
classic design of the Axor Citterio 
collection. The contrast between 
surfaces and curves, along with 
discreet details not obvious at first 
glance, make these mixers true gems. 
A collection with a clear focus on 
understated luxury that makes it 
possible to experience the richness of 
water in a most beautiful way. Axor 
has been working with the Italian 
architect and designer since 2003, and 
in 2014 presented Axor Citterio E, their 
third joint bathroom collection. 

 The Axor Citterio Select has an 
ergonomic pull-out spray nozzle that 
gives users an operating range of up 
to 50 centimetres, making kitchen 
chores considerably easier. This 
means that you can fill pots, water 
plants and rinse away dirt in and 
around the sink all without interrupting 
your work flow.  
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Hansgrohe_Talis_E_Ambience 
Copyright: Axor / Hansgrohe SE 

 Axor_One_Couple Shower_Detail 
Copyright: Hansgrohe SE 

New design: with their precise and 
natural form, the Hansgrohe Talis E 
single lever mixers for washbasins 
offer ultimate convenience. 

 2015: Axor One allows users to control 
various shower functions and regulate 
water temperature and water volume 
in a single unit.  

 

 
iF Ranking 2016_Logo 
Copyright: iF 

Products of the Hansgrohe and Axor brands have been honoured with 491 awards 
for their outstanding design. Just recently, the company achieved a top ten position 
in the international “iF ranking” for design. 

 

Copyright: We must draw your attention to the fact that we have only limited usage rights for the 
images provided, all further rights however belong to the respective photographers. These images 
may therefore only be published free of charge if they clearly and expressly serve to portray or 
advertise the performances, products or projects of Hansgrohe SE and/or its brands (Axor, 
Hansgrohe). Any other form of publication requires the approval of the respective copyright owner and 
remuneration must be made in agreement with said copyright owner. 
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