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Press Information 

 

 

Hansgrohe SE discovers counterfeit products at the ISH in Frankfurt am 

Main during an inspection tour with customs authorities 

 

The original knows no mercy for product pirates 

 

Frankfurt/Schiltach, 13 March 2015. Hansgrohe SE has actively fought 

against plagiarism since the 1990s and has a reputation for being 

relentless when it comes to protecting its proprietary rights. The company 

stands out for technological innovation, trendsetting designs, and high-

quality standards worldwide. “These are the factors that determine our 

success and differentiate us as the original manufacturers on the market,” 

explained Carmen Vetter, director of the Proprietary Rights Department at 

Hansgrohe SE. “That’s why we internationally register designs, 

trademarks, and patents, investing several million euros every year, and 

that money also goes towards measures to monitor the market for 

plagiarism. This is the only way we can uncover violations of our 

proprietary rights and ultimately take legal steps against them.”  

 

The scene of the crime is the trade show 

ISH 2015, the world’s biggest trade fair for the sanitation and bathroom 

industry, is the venue where every two years Hansgrohe SE makes a 

concerted effort to seek out counterfeits. The mixer and shower specialist 

from the Black Forest has repeatedly discovered counterfeit products at 

this fair on joint inspections together with customs authorities.  

 

During this year’s inspection with customs officers and patent lawyers at 

the ISH in Frankfurt, Hansgrohe SE again spotted thirteen violations of its 

proprietary rights. It lodged complaints and had two products confiscated. 

“It is relatively easy for us to spot counterfeits at trade fairs,” Carmen 
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Vetter explained. As director of the Proprietary Rights Department, she 

can immediately identify infringements and was present when the goods 

were confiscated. “At the fair, we can closely examine products and 

catalogues. With our continued presence at trade fairs over the years we 

have delivered a clear message. But we know this is just the tip of the 

iceberg. The only way we can discover counterfeit products that don’t find 

their way to a trade fair is by keeping a close watch on the market across 

the globe. So we have to raise awareness at all levels within the company 

to successfully safeguard our rights.”  

 

“The law is on our side” 

Proprietary rights are expensive. Hansgrohe SE invests a good two to 

three million euros each year to protect its rights. Ninety-seven percent of 

all pirated products come from China. The law steps in whenever a 

violation becomes apparent. “The number of 100-percent violations has 

dropped significantly,” said Ms Vetter. “The Asian market has become 

very aware of Hansgrohe’s proprietary rights, so counterfeiters are 

becoming increasingly resourceful in producing deceptively similar fakes 

of our designs from Germany’s Black Forest, which are extremely popular 

in Asia, without fundamentally violating any proprietary rights.”  

 

Hansgrohe SE is merciless in its persecution of obvious plagiarists. 

“Anyone who copies us is taken to court! In the same way as here at the 

ISH, we have products confiscated that are on display. That in itself 

scares many off,” said Ms Vetter. Once counterfeit showers or mixers are 

seized in large numbers, they are run through a shredder at highly visible 

public events. “That increases awareness within the industry even further, 

because these destructive actions speak for themselves.” 
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About Hansgrohe – the original from the Black Forest 
The Hansgrohe company is based in Schiltach in Germany’s Black 
Forest. In its 114-year history, it has acquired a reputation as a leading 
innovator in technology, design and sustainability in the sanitation sector. 
The mixers, showerheads and shower systems created by Hansgrohe SE 
are original products that make bathrooms more functional, more 
comfortable and more aesthetically pleasing. These quality products can 
be found in such prestigious venues as the luxury ocean liner Queen Mary 
II, London Heathrow Airport Terminal 5, the Burj Khalifa in Dubai (the 
world’s tallest building), the German Chancellery in Berlin, New York’s 
Yoo luxury residences and the Masdar City Institute of Science and 
Technology in Abu Dhabi. The company and its products have been 
honoured with numerous awards, most recently the Red Dot “Best of the 
Best” Award for product design, the Wallpaper* Design Award 2014 in the 
Category “Best Shower” and the Interior Innovation Award 2014 “Best of 
Best”. In 2014, the company’s brands Axor, Hansgrohe, Pharo and 
Pontos generated more than EUR 874 million in sales (compared to EUR 
841 million in 2012). Today the Hansgrohe Group employs more than 
3,600 people worldwide, about one-third of whom work outside Germany. 
The company, which has a zero tolerance policy on counterfeit products 
and design infringements, manufactures its products in Germany, in 
France, the Netherlands, the USA and China. 
 

 
 
 
 
 

 
 

 

Design leader in the sanitary industry 
In the current ranking of the International 
Forum Design (iF) of the world's best 
enterprises in the field of design, Hansgrohe 
SE is in 11th position among 2,000 
companies. With a score of 740 points, the 
Schiltach-based bathroom mixers and 
shower specialist even outperforms such 
enterprises as Daimler, Volkswagen, and 
adidas and leads the design hit list in the 
sanitary industry. 

www.hansgrohe.com/design 
 

  

Find out more about  Hansgrohe SE and its 
brands on: 
www.facebook.com/axor.design 
www.twitter.com/hansgrohe_pr 

http://www.facebook.com/axor.design
http://www.twitter.com/hansgrohe_pr
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Further information: Hansgrohe SE 
  - Public Relations - 
  Beatrix Pfundstein | Svenja Krauß 
  Phone: +49 7836 51 - 1215 | - 1226 
  Fax: +49 7836 51 - 1170 
  E-Mail: public-relations@hansgrohe.com 
  www.hansgrohe.com 

 

Image Overview 
ISH 2015 Inspection tour with customs authorities 

 

 

 
Hansgrohe SE_ISH_2015_InspectionTour_1  Hansgrohe SE_ISH_2015_InspectionTour_2 

Hansgrohe, the bathroom and sanitation specialist from the Black Forest, again 
rigorously clamped down on counterfeit products at the ISH 2015 by obtaining 
legal seizure. Carmen Vetter, director of the Patents and Proprietary Rights 
Department, Frankfurt customs authorities, and a lawyer of Berliner Kanzlei, the 
law firm that represents Hansgrohe in proprietary rights matters, demounted 
kitchen mixers displayed at the trade fair. 

 
 
 
 
 
 
 
 
 

 

ISH Hansgrohe SE_ISH_2015_InspectionTour_3 Hansgrohe_SE_Plagiatvernichtung_2011 
Once counterfeit showers or mixers are seized in large numbers, they are run 
through a shredder at highly visible public events. “That increases awareness 
within the industry even further, because these destructive actions speak for 
themselves”, said Carmen Vetter. Copyright Bilder oben und links: Hansgrohe 
SE / PETE RUPPERT PHOTOGRAPHY Holger Demeter, Bild rechts: Hansgrohe 
SE / braxart 
 

Picture link: 

http://pr.hansgrohe.com/data/DE_Hansgrohe_SE_ISH_2015_Zollrundgang/index.ph

p 

http://www.hansgrohe.com/
http://pr.hansgrohe.com/data/DE_Hansgrohe_SE_ISH_2015_Zollrundgang/index.php
http://pr.hansgrohe.com/data/DE_Hansgrohe_SE_ISH_2015_Zollrundgang/index.php
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Copyright: We must draw your attention to the fact that we have only limited usage rights for the 
images provided, all further rights however belong to the respective photographers. These images 
may therefore only be published free of charge if they clearly and expressly serve to portray or 
advertise the performances, products or projects of Hansgrohe SE and/or its brands (Axor, 
Hansgrohe, Pharo and Pontos). Any other form of publication requires the approval of the respective 
copyright owner and remuneration must be made in agreement with said copyright owner. 


