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Press Information 

 

 

2014 Financial Year: Hansgrohe Generates Record Sales Revenues 

 

Successful with Innovations 

 

Schiltach/Frankfurt, March 9, 2015. Growth through innovation, coupled 

with real value for the customer: the fiscal year 2014 ended for the 

Hansgrohe Group with new all-time highs in sales revenues and earnings. 

This was announced today by Thorsten Klapproth, Chairman of the 

Executive Board of Hansgrohe SE, and Udo Kraus, Vice President 

Finance and Controlling, at the sanitary fixture and shower manufacturer’s 

financial press conference in Frankfurt, Germany. The globally operating 

company generated sales revenues of 874.1 million Euros (2013: 841.4 

million Euros), which represents an increase of 3.9 percent. At 17.3 

percent, the EBIT margin also topped the previous year’s figure (2013: 

14.9 percent).  

 

“In 2014 we achieved growth in virtually all of our distribution regions – 

especially in our European core markets,” Thorsten Klapproth stated. “The 

fact that we gained additional market share and grew more rapidly than 

our competitors in many markets, can largely be attributed to our 

pronounced innovative strength. With the new products from our Axor and 

Hansgrohe brands, we were able to convince customers around the 

world, as well as set new benchmarks in our industry.”  

 

Strong Growth in Germany 

The domestic business was particularly dynamic, with a robust growth 

rate of 6.3 percent. Impulses from the construction sector combined with 

additional orders in the project business, made strong contributions to the 

growth achieved in the domestic market. Hansgrohe’s foreign turnover 
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was up by 3.2 percent. Considerable growth was recorded by the 

subsidiaries in the UK and in France; North America was among the 

distribution regions exhibiting the strongest absolute growth in 2014. 

Hansgrohe also recorded good turnover development in Turkey, where 

the company has been operating its own distribution company in Istanbul 

since the end of 2013. At 77.2 percent, the foreign business quota 

remained virtually unchanged year-on-year (2013: 77.7 percent). 

 

Industry Driver: the Design Brand Axor  

The design brand Axor managed to maintain its position in a difficult 

market environment in 2014 and further strengthen its role as a source of 

inspiration in the international sanitation industry. Spectacular product 

innovations and numerous international awards underscored Axor’s 

pioneering role in providing custom bathroom solutions of the highest 

aesthetic and technological standards. One of the highlights of last year 

was the inaugural presentation of the Axor Starck V fountain-mixer. The 

washbasin mixer is transparent and creates a fascinating vortex when in 

operation. In fact, Axor Starck V incorporates several technological 

innovations: the spout, made of crystal glass, is removable and can be 

cleaned in the dishwasher; in addition, the mixer also features a reduced 

flow rate of four liters per minute. Great sales potential is also manifested 

by the Axor Citterio E collection and the Axor Universal Accessories 

system, which were both launched in 2014. The creative strengths and 

services of the Axor Manufaktur were in greater demand than ever before 

in 2014; especially the scratch- and cleaner-resistant special finishes, 

applied to refine sanitary fixtures, resulted in a considerable boost in 

sales.  

 

Premium Brand Hansgrohe Scores with its Select Technology  

Offering technological innovation, high-quality design and comfort in 

usability, the Hansgrohe brand was able to convince customers from all 

over the world in 2014: the total business volume of Hansgrohe mixers, 
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showerheads, shower systems and drainage plumbing rose by over five 

percent in the 2014 fiscal year; within this, the showerhead segment was 

among the bestsellers. The user-friendly products featuring the 

Hansgrohe Select technology established themselves extremely well over 

all distribution regions. The company has since integrated this technology 

into other parts of the Hansgrohe range of products: new benchmarks 

were set by the premium brand in the volume segment, where handheld, 

overhead, as well as shower systems in the bestselling Croma line now 

also feature the Select button. Hansgrohe also put its innovative strength 

to use to provide greater comfort beyond the bathroom: with the Metris 

Select mixer, the Hansgrohe Select technology is now also available for 

the kitchen. 

 

Jobs Created – Course Set for the Future 

The sustained growth of the Hansgrohe Group is also represented by the 

number of employees: with an increase of 149 employees over the 

previous year, Hansgrohe continued to grow; by December 31, 2014 

some 3,650 employees worked for the company worldwide, with about 

2,230 based in Germany. Last year 43 apprentices started their vocational 

training with Hansgrohe. With a total of 145 apprentices and trainees, the 

training quota currently stands at 6.6%, which exceeds the Germany-wide 

average for the metal-working industry.  

  

“We are in a strong position now, and over recent years we have laid the 

foundations for continued growth,” Thorsten Klapproth stated. “Our 

products are among the most innovative worldwide, we play a leading role 

in product design, and we have established an international presence on 

which we can build. In the future, we will be offering our customers even 

greater added value with products for the bathroom and the kitchen, and 

as a trendsetter within the industry, we are set to grow faster than the 

market.”  
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About Hansgrohe – the Original from the Black Forest 
Hansgrohe is based in Schiltach in Germany’s Black Forest. In its 114-
year history, it has acquired a reputation as a leading innovator in 
technology, design and sustainability in the sanitation sector. The mixers, 
showerheads and shower systems created by Hansgrohe SE are original 
products that make bathrooms more functional, more comfortable and 
more aesthetically pleasing. These quality products can be found in such 
prestigious venues as the luxury ocean liner Queen Mary II, London 
Heathrow Airport Terminal 5, the Burj Khalifa in Dubai (the world’s tallest 
building), the German Chancellery in Berlin, New York’s yoo! luxury 
residences and the Masdar City Institute of Science and Technology in 
Abu Dhabi. The company and its products have been honoured with 
numerous awards, most recently the Red Dot “Best of the Best” Award for 
product design, the Wallpaper* Design Award 2014 in the category “Best 
Shower Concept” and the Interior Innovation Award 2014 “Best of Best”. 
In 2014, the company’s brands Axor, Hansgrohe, Pharo and Pontos 
generated more than EUR 874 million in sales (compared to EUR 841 
million in 2013). Today the Hansgrohe Group employs more than 3,600 
people worldwide, about two-thirds of which work in Germany. The 
company, which has a zero tolerance policy on counterfeit products and 
design infringements, manufactures its products in Germany, in France, 
The Netherlands, the United States and China. 
 
 
 
 

 
 

 

Design leader in the sanitary industry 
In the current ranking of the International
Forum Design (iF) of the world's best
enterprises in the field of design, Hansgrohe
SE is in 11th position among 2,000
companies. With a score of 740 points, the
Schiltach-based bathroom mixers and
shower specialist even outperforms such
enterprises as Daimler, Volkswagen, and
Adidas and leads the design hit list in the
sanitary industry. 

www.hansgrohe.com/design 
 

Further information: Hansgrohe SE 
  - Public Relations - 
  Ulrich Schumacher  
  Phone: +49 7836 51 - 3009  
  Fax: +49 7836 51 - 1170 
  E-Mail: public-relations@hansgrohe.com 
  www.hansgrohe.com 

  

Find out more about Hansgrohe SE and its
brands on: 
www.facebook.com/axor.design 
www.twitter.com/hansgrohe_pr 
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Picture Overview 
Important note to photo editors: 
It would be our pleasure to provide you with additional photographs. In this case, 
please contact us. If you request photographs through a press agency or from your 
own photo editors, please ask for photographs from Hansgrohe SE. 

 
You can also find image files suitable for printing via the following link: 

 
http://pr.hansgrohe.com/data/DE_150309_Hansgrohe_SE_Bilanzpressekonferenz/index.php 
 

The Executive Board of Hansgrohe SE 

Hansgrohe_SE_Executive Board 
Copyright: Hansgrohe SE / KD Busch 
 
The Executive Board of Hansgrohe SE 2014 from left to right: Frank Semling, 
Richard, Grohe (Deputy CEO), Thorsten Klapproth (CEO), and Marc Griggel. 
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Copyright: Hansgrohe SE / Braxart 
The sustainable growth rate of the Hansgrohe Group is also reflected by the 
number of employees working for the company: as of December 31, 2014, the 
group had 3,650 employees worldwide –149 more than in the previous year. 
The three company locations in Germany had a total of 2,231 employees, 29 of 
which are employed in affiliated offices outside of Germany.  

 
 
 
 
 

 



Hansgrohe SE · Public Relations · Auestrasse 5-9 · 77761 Schiltach · Germany · Phone +49 7836 51 0 · Fax +49 7836 51 1170 · public.relations@hansgrohe.com 
www.hansgrohe.com · Reproduction free of charge · Proof and voucher copy please · Commercial Registry: District Court Stuttgart, Registration No: HRB 740779 · Sales Tax ID 
No: DE 812782725 · Board of Directors: Thorsten Klapproth (CEO), Richard Grohe (Deputy CEO), Marc Griggel, Frank Semling · Chairman of the Supervisory Board: Klaus Grohe 

 

 

 

International Project Business 

 

 

Sheraton_Melbourne_Hotel_1.jpg  Sheraton_Melbourne_Hotel_2.jpg

Copyright: Sheraton Melbourne Hotel 

 

 

 
Mira Moon_1.jpg  Mira Moon_2.jpg

Copyright: Mira Moon 
Considerable Growth in Project Business 
Project business generated considerable growth for the Hansgrohe Group in 
2014. Fortunately, Germany and the United Kingdom also contributed 
significantly to growth in this segment, which is still dominated by emerging 
markets. Hansgrohe supplied design and luxury hotels such as the Mira Moon in 
Hong Kong, the Sheraton in Melbourne, and the Four Seasons in Milan with 
sophisticated bathroom designs. Moreover, Hansgrohe mixers and showers sail 
the seven seas; for example, on the Norwegian Breakaway, a cruise ship 
constructed by the Meyer Werft shipyard in Papenburg, Germany and launched 
in 2014.  
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Brand Hansgrohe 
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Copyright: Hansgrohe SE   
 
Dynamic and innovative with a record turnover – that is how the company’s 
premium brand, Hansgrohe, presented itself in the 2014 fiscal year. Efficient 
technologies, such as EcoSmart, CoolStart or AirPower provide comfort in 
usability and conservation of resources. Hansgrohe’s Select technology, which 
allows users to easily regulate the flow of water and change the shower’s spray 
mode at the touch of a button, was very well received. With this technology 
Hansgrohe delighted customers and retail partners across the globe, generating 
further growth.  

 
Brand Axor 

 

Axor_Starck_V_Group.jpg  Axor_Starck_V_SingleLever_White_
Water.jpg

Copyright: Uli Meier for Axor / Hansgrohe SE 
 
The design brand Axor succeeded in strengthening its position in the period 
under review and was able to further consolidate its role as a trendsetter in the 
sanitation industry. Spectacular new products and numerous international 
awards bolstered Axor’s role as a pioneer of personalized bathroom solutions of 
outstanding technical and aesthetic quality. Axor Starck V: the transparent 
fountain-mixer provides an intensely sensual water experience at the washbasin 
with its fascinating vortex. 
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The Supervisory of Board Hansgrohe SE 

Hansgrohe_SE_Supervisory Board.jpg 
Copyright: Hansgrohe SE / KD Busch 
 
The Supervisory Board, from left to right: Keith Allman (President and CEO, 
Masco Corporation), Klaus F. Jaenecke (Member of the Supervisory Board), 
Klaus Grohe (Chairman), Stefan Krischak (Elected Employee Representative), 
Barbara Scholl (Elected Employee Representative), Richard O‘Reagan (Deputy 
Chairman; Group President, Masco Corporation). 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Copyright: We must draw your attention to the fact that we have only limited usage rights for the 
images provided, all further rights however belong to the respective photographers. These images 
may therefore only be published free of charge if they clearly and expressly serve to portray or 
advertise the performances, products or projects of Hansgrohe SE and/or its brands (Axor, 
Hansgrohe, Pharo and Pontos). Any other form of publication requires the approval of the respective 
copyright owner and remuneration must be made in agreement with said copyright owner. 


