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Press Information 

The Hansgrohe Group once again achieved record results in 2017  

Hansgrohe Gains Market Shares  

Schiltach/Frankfurt, March 20, 2018. The Hansgrohe Group closed the 2017 financial year 

setting a new sales record. This was announced today by Thorsten Klapproth, Chairman of the 

Executive Board, and Reinhard Mayer, Executive Board Member Finance, at the financial press 

conference held by the leading manufacturer of shower heads, shower systems, bathroom and 

kitchen faucets, and kitchen sinks in Frankfurt. With its two brands, AXOR and hansgrohe, the 

global player generated a total of EUR 1.077 billion in sales, up from EUR 1.029 billion in the 

previous year. This purely organic growth corresponds to an increase of 4.6 percent 

(5.8 percent after currency adjustment) over the 2016 financial year. EBITDA rose to EUR 

215.2 million, and grew by 4.4 percent (EUR 206.1 million in 2016). The EBITDA margin 

remains unchanged at 20 percent, documenting the Hansgrohe Group’s profitable growth. 

“We are rightly proud of this new sales record and our strong position in the market. We thank 

all Hansgrohe employees around the world, who, with their dedication and commitment, are the 

backbone of our continuing and sustainable growth,” says Thorsten Klapproth in his review of 

the past year. 

Above-average growth generates market shares worldwide 

In 2017, the Hansgrohe Group generated approximately 77 percent of its turnover outside 

Germany, marketing its products in more than 140 countries. The global player is experiencing 

faster growth than the sanitary industry overall, and the economies of many countries, thus 

gaining additional market shares. In Germany, still its most important single market, the Black 

Forest-based company reported a 4.6 percent increase in sales, compared to a mere 2.5 

percent reported by the sanitary industry as a whole. When compared to the European market, 

the results also outweigh the industry growth: the currency-adjusted turnover of the Hansgrohe 

Group rose by 4 percent. Hansgrohe reported exceptionally strong growth in China. Its increase 

in sales of 25.2 percent was considerably higher than industry and economic growth. For the 
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Hansgrohe Group this means that China has for the first time become its second most important 

market after Germany and ahead of the USA. This development continues to be driven by 

strong project business and products especially developed for the Chinese market.  

The continuing development of the company’s successful strategy and the course of expansion 

it has embarked upon, also saw the appointment of two new Executive Board members 

responsible for Sales. Since January 1, 2018, all European Sales operations, including 

Germany, have been bundled into one area of management headed by Christophe Gourlan, 

formerly Vice President Sales Europe. Hans Juergen Kalmbach, another Sales expert, who has 

also successfully worked at Hansgrohe for many years, joined the Executive Board at the same 

time forInternational Sales. 

Strategic investments ensure competitiveness  

The Hansgrohe Group continues to invest heavily in its future. In 2017, investments in fixed 

assets amounted to EUR 51 million, EUR 2.3 million more than in the previous year. The group 

invested EUR 44 million in domestic projects alone, most of it in its Offenburg plant. In 2017, the 

first of two 30-million-euro projects, the Offenburg logistics center went into operation: an 

investment intended to deliver products to customers faster and more efficiently. Now, the 

internationally active manufacturer of shower heads, shower systems, bathroom and kitchen 

taps, and kitchen sinks is investing roughly EUR 30 million into a new plastics electroplating 

facility on its existing production premises in Offenburg, creating new capacities for future 

growth. The facility is scheduled to go into operation in spring 2019.  

Employee satisfaction and a new teaching and learning platform 

“Passion and enthusiasm for our work together and our common achievements are the driving 

force at Hansgrohe,” says Thorsten Klapproth, explaining the company’s success. In 2017, 

4,962 people around the world contributed to this success, of which 2,862 are employed in 

Germany and 2,100 at the group’s international locations. “The fact that employee numbers are 

increasing is a positive development that makes sense. However, we don’t want to grow in 

terms of numbers only; above all, we want to grow in terms of quality. Our goal is to involve our 

employees, to support and inspire them,” says the Chairman of the Executive Board. In July 

2017, the company opened its learning platform, the Hansgrohe Campus, which comprises six 

departments: Digitalisation, Efficiency, Brand, Staff & Leadership, Sales, and Strategy & 
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Innovation. This qualification program is aimed at all employees, offering them the opportunity 

to attend various events, impulse lectures and even individual programs during working hours. 

This learning platform is run by Hansgrohe in collaboration with distinguished partners, among 

them the University of St. Gallen, Switzerland. In the first six months, more than 1,500 people 

shared and expanded their knowledge with internal and external speakers during more than 50 

events. 

Ambitious goals 

“As in previous years, in 2018 we want to continue to grow faster than the market. One of the 

areas we will focus on again is the kitchen,” Thorsten Klapproth says. “By investing in our sites, 

in innovative processes and products, and above all in the qualification of our employees, we 

continue to steadily and effectively increase our sales and earnings. With our excellent and 

motivated teams across the globe, we will again succeed and be able to announce record 

results in the next year.” 
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About the Hansgrohe Group – the Original from the Black Forest 
With its brands AXOR and hansgrohe, the Hansgrohe Group, based in Schiltach/Southern 
Germany, enjoys a reputation as a leader in innovation, quality and design within the bath and 
kitchen industry. The Hansgrohe Group brings form and function to water with taps, 
showerheads and shower systems. The 117-year history of the company is marked by 
innovations such as the first hand-held shower with multiple spray types, the first pull-out 
kitchen tap, and the first wall bar to hold a hand-held shower. The company holds more than 
16,000 active property rights. The Hansgrohe Group stands for long-lasting quality products. 
With 34 subsidiaries and 21 sales offices supplying products in more than 140 countries, the 
company is a reliable partner to its customers around the world. The Hansgrohe Group, its 
brands and products have won numerous awards, including more than 500 design prizes since 
1974. Sustainable production of resource-conserving products is central to the company’s 
business activities around the globe. The products of the Hansgrohe Group are featured in 
projects around the world, such as the luxurious ocean liner Queen Mary 2, and the world’s 
tallest building, the Burj Khalifa in Dubai. The Group’s high quality standards are ensured by five 
wholly-owned production facilities: two in Germany, one each in France, the United States and 
China. In 2017, the Hansgrohe Group generated a turnover of EUR 1.077 billion. It employs 
about 5,000 people worldwide, about 60 percent of whom work in Germany. 
 
 

  

Find out more about the Hansgrohe Group and its 
brands AXOR and hansgrohe on:  
www.facebook.com/axor.design 
www.facebook.com/hansgrohe 
www.twitter.com/Hansgrohe_PR 

 

 

iF Design Leader in the Sanitation Industry 
In the current ranking of the International Forum 
Design (iF) of the best companies in the world for 
design, the Hansgrohe Group, with its brands 
AXOR and hansgrohe, ranks 6th among 2,000 
listed companies. The 1040 points earned by the 
Schiltach-based fixtures and shower specialist 
outperform famous brands such as Audi, BMW or 
Apple and reconfirm the company’s leading 
position in the sanitation industry. 
www.hansgrohe.com/design 

 

Further Information: Hansgrohe SE 
- Public Relations - 
Dr. Joerg Hass 
P +49 78 36 51 3009  
F +49 78 36 51 1170 
E-Mail: public.relations@hansgrohe.com 
www.hansgrohe-group.com 
www.axor-design.com 
www.hansgrohe-int.com 
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Images Overview 
Hansgrohe Group – 2017 Financial Year  
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The Hansgrohe Group posted yet another sales record in the 2017 financial year. The global player also 
achieved record earnings. With products by its two brands, AXOR and hansgrohe, the company 
generated a total of EUR 1.077 billion in sales. This purely organic growth corresponds to an increase of 
4.6 percent (5.8 percent after currency adjustment) over the previous year, when for the first time in the 
company’s history, sales totalled EUR 1.029 billion, exceeding the billion-euro mark. EBITDA rose by 
EUR 9.1 million to EUR 215.2 million (EUR 206.1 million in 2016), or 4.4 percent, which also allowed the 
company to achieve record high results. 

 

Investments and production 
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The Offenburg site is growing: In order to 
effectively strengthen its sales capacities, the 
Hansgrohe Group invested about EUR 30 
million in a new logistics center. However, the 
expansion of the Offenburg site is far from 
complete: about EUR 30 million is being 
invested in the construction of a new plastics 
electroplating facility at the production site. 

The laying of the foundation stone of the new 
plastics electroplating facility on an area covering 
10,000 square meters took place in October 2017 
and production is scheduled to begin in spring 
2019. “This new electroplating facility will boost our 
competitive edge and create capacities for further 
growth,” says Thorsten Klapproth, Chairman of the 
Executive Board.  

 

 



 

Hansgrohe SE • Public Relations • Auestraße 5-9 • 77761 Schiltach • P +49 78 36 510 • F +49 78 36 51 1170 • public.relations@hansgrohe.com 
www.hansgrohe.com • Reproduction free of charge • Proof and voucher copy please • Commercial Registry: District Court Stuttgart, Registration No: 
740779 • Sales Tax ID Nr.: DE 812782725 • Executive Board: Thorsten Klapproth (Chairman), Christophe Gourlan, Hans-Jürgen Kalmbach, Reinhard 
Mayer, Frank Schnatz, Frank Semling • Chairman of the Supervisory Board:  Klaus F. Jaenecke 

Innovations – AXOR  

 

AXORShowerHeaven03 

Copyright: AXOR / Hansgrohe SE 
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Showering in a new and radiant dimension: The AXOR ShowerHeaven 1200 equipped with PowderRain 
technology guarantees a luxurious and pleasurable showering experience. The shower also impressed 
readers of the German trade journal Si, who honored the ultimate overhead shower with the “2018 Best 
of SHK Award” in the sanitary product category. 
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Absolute purism: AXOR presented AXOR Uno, its new bathroom collection, at the SHK Essen trade fair 
from 6 to 9 March 2018. Pipes, the oldest way of channelling water, are the defining element of the 
collection’s two styles—at the washbasin, in the shower, and in the bathtub. AXOR Uno was created in 
collaboration with the Stuttgart-based Phoenix Design studio. 
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Innovations – hansgrohe  
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Inspired by warm and delicate rain drops, the 
bathroom specialist Hansgrohe developed the 
new PowderRain spray. This innovative spray 
mode is featured in hansgrohe’s new Raindance 
shower range, continuing the success story of the 
popular hand and overhead showers. 

An indulgent shower experience with a striking 
look: Thanks to improved Air technology and a 
sophisticated spray disc, hansgrohe Raindance E 
overhead showers deliver gentle sprays combined 
with invigorating shower jets. 
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The new hansgrohe Metropol range of faucets 
make a stunning appearance with their consistently 
geometric design language. 

Homely, natural, pleasing: The new hansgrohe 
granite sinks bring elegant color accents to the 
kitchen and are durable, hygienic and robust 
thanks to their high-quality SilicaTec material. 
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Hansgrohe SE – The Executive Board  
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Thorsten Klapproth, Chairman of the Executive 
Board. 

Christophe Gourlan, Member of the Executive 
Board responsible for Sales Europe.  
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Hans Juergen Kalmbach, Member of the Executive 
Board responsible for International Sales. 

Reinhard Mayer, Member of the Executive Board, 
responsible for Finance. 
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Frank Schnatz, Member of the Executive Board, 
responsible for Production and Quality 
Management. 

Frank Semling, Member of the Executive Board, 
responsible for Supply Chain Management and 
Services, Labor Director. 
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The Executive Board of Hansgrohe SE from left to 
right:  

Frank Schnatz, Production and Quality 
Management; Reinhard Mayer, Finance; 
Christophe Gourlan, Sales Europe; Frank Semling, 
Supply Chain Management und Services, Labor 
Director; Thorsten Klapproth, Chairman; Hans 
Juergen Kalmbach, International Sales. 

 

Important note to photo editors: 

We are happy to provide you with more image material. Please don’t hesitate to call us. If you 
request photos from a news agency or your photo desk, please be sure to ask for photos from 
Hansgrohe SE. 

Printable picture data is also available at: 
 
https://celum.hansgrohe.com/pinaccess/showpin.do?pinCode=180320_Hansgrohe_SE_Bilanzpressekonf
erenz_Geschaeftsjahr_2017 
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rights, however, belong to the respective photographers. The images with a Hansgrohe SE copyright may therefore only be 
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Hansgrohe SE and/or its brands (AXOR, hansgrohe). All other images shall only be used in connection with the corresponding 
press release. Any other form of publication requires the approval of the respective copyright owner and remuneration must be 
made in agreement with said copyright owner 

 


