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Press Information 

Good design is the perfect union of innovation, art and craftsmanship  

AXOR: 25 Years of Bathroom Individualisation  
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At the Salone del Mobile, the AXOR brand 
is celebrating its 25

th
 anniversary with the 

premier of AXOR MyEdition – a new 
dimension of individualisation – created by 
Phoenix Design. 

 Inspired by warm and gentle rain drops, the bathroom 
specialist Hansgrohe developed the PowderRain spray. 
The new Raindance Select S 120 P hand-held showers 
are soothingly quiet, contributing even acoustically to 
an experience of absolute relaxation. This innovative 
spray mode is part of a new hansgrohe Raindance 
range of showerheads, continuing the success story of 
the popular line of hand-held and overhead showers. 

 

 

Schiltach, April 2018. Designers have to bear in mind that any object they design not only has to 

be aesthetically appealing, but must also be able to fulfil its intended function as best possible. 

We are rarely aware of this fundamental premise in everyday life. That is why AIGA, the 

American professional association for design, launched World Design Day in 2006. Every year 

on 27 April, this celebration aims to draw attention to what goes into creating a design concept: 

Design is the union of innovation, art and craftsmanship. 
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Hansgrohe brings together innovation, quality and design  

Once only a functional space, the bathroom today is regarded as a retreat with a relaxing 

ambience, which is becoming increasingly comfortable and convenient. On one hand, this 

development is being driven by innovations which increase functionality and ease of use; the 

adjustable shower bar, for example, which Hansgrohe first started selling in 1953. On the other, 

quality design also plays an important role, bringing art to the bathroom. “But anyone who 

judges design exclusively by its outer shell, fails to appreciate its core,” says Thorsten 

Klapproth, Chairman of the Hansgrohe Executive Board. “We at Hansgrohe see design as a 

mindset whose boundaries constantly need to be explored. That is exactly what we strive to do 

in collaboration with the world’s most distinguished designers. Their creativity opens up a new 

perspective on bathrooms and the concept of wellbeing, and has sparked numerous technical 

innovations.” For many years now, Hansgrohe has been collaborating with Philippe Starck, 

Antonio Citterio, Jean-Marie Massaud, Patricia Urquiola as well as Ronan and Erwan 

Bouroullec, among others. 

 

Hansgrohe also optimises the sound design and feel of its products. Acoustics experts make 

sure that the water experience provided by Hansgrohe products is an auditory pleasure as well. 

The sensory experience is another focus of attention: The technology of injecting air into water 

creates a pleasant feeling on the skin when the shower spray touches one’s body.  

 

AXOR MyEdition: An individual collection of taps marks the brand’s 25th anniversary  

AXOR is a pioneer in the development and manufacture of avant-garde design objects for 

luxurious bathrooms and kitchens. The AXOR taps, showerheads and accessories lay claim to 

perfection in design and function. In April 2018, AXOR marked its 25th anniversary at the Salone 

del Mobile in Milan by premiering AXOR MyEdition, its new collection of taps. Created in 

collaboration with the Stuttgart-based design studio Phoenix, the collection is a statement of 

personality, self-realisation, and individual creativity. A variety of surface colours lend the tap an 

exceptional look, and together with a new and sensuous way of experiencing water, they create 

the point of departure for a personalised AXOR MyEdition. In future, elegant natural materials 

such as marble, hardwoods and large stone slabs will be dominant features of bathroom design. 

Rose gold, bronze, copper and black will be popular surface colours. Steam saunas, waterfall 
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and massage showerheads are transforming the bathroom more and more into a private oasis 

of wellbeing.  

 

Successful thanks to exceptional and timeless design  

For the Hansgrohe Group, attractive design and maximum functionality go hand in hand. More 

than 16,000 property rights and over 500 distinctions awarded by independent juries in 

international design competitions show that engineering skills and creativity are valued very 

highly. In the prestigious ranking compiled by the International Forum Design (iF) of the best 

companies in the world in terms of design, the Hansgrohe Group currently holds sixth place for 

design out of 2,000 companies listed. This position places the Hansgrohe Group ahead of such 

well-known brands as Audi, BMW and Apple and makes it the leading company in the sanitation 

industry. And to top it off, the Hansgrohe Group also ranked as best German company. The 

company’s products are as individual and varied as people themselves, and reflect a wide 

variety of interior styles: from the welcoming and functional open-plan kitchen to the relaxing 

bathroom retreat inspired by nature. 
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About the Hansgrohe Group – the Original from the Black Forest 
With its brands AXOR and hansgrohe, the Hansgrohe Group, based in Schiltach/Southern 
Germany, enjoys a reputation as a leader in innovation, quality and design within the bath and 
kitchen industry. The Hansgrohe Group brings form and function to water with taps, 
showerheads and shower systems. The 117-year history of the company is marked by 
innovations such as the first hand-held shower with multiple spray types, the first pull-out 
kitchen tap, and the first wall bar to hold a hand-held shower. The company holds more than 
16,000 active property rights. The Hansgrohe Group stands for long-lasting quality products. 
With 34 subsidiaries and 21 sales offices supplying products in more than 140 countries, the 
company is a reliable partner to its customers around the world. The Hansgrohe Group, its 
brands and products have won numerous awards, including more than 500 design prizes since 
1974. Sustainable production of resource-conserving products is central to the company’s 
business activities around the globe. The products of the Hansgrohe Group are featured in 
projects around the world, such as the luxurious ocean liner Queen Mary 2, and the world’s 
tallest building, the Burj Khalifa in Dubai. The Group’s high quality standards are ensured by five 
wholly-owned production facilities: two in Germany, one each in France, the United States and 
China. In 2017, the Hansgrohe Group generated a turnover of EUR 1.077 billion. It employs 
about 5,000 people worldwide, about 60 percent of whom work in Germany. 
 

  

Find out more about the Hansgrohe Group and its 
brands AXOR and hansgrohe on:  
www.facebook.com/axor.design 
www.facebook.com/hansgrohe 
www.twitter.com/Hansgrohe_PR 

 

 

iF Design Leader in the Sanitation Industry 
In the current ranking of the International Forum 
Design (iF) of the best companies in the world for 
design, the Hansgrohe Group, with its brands 
AXOR and hansgrohe, ranks 6th among 2,000 
listed companies. The 1040 points earned by the 
Schiltach-based fixtures and shower specialist 
outperform famous brands such as Audi, BMW or 
Apple and reconfirm the company’s leading 
position in the sanitation industry. 
www.hansgrohe.com/design 
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